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I About

Introducing OPA, the revolutionary new app that makes choosing your outfits a breeze. Do you ever find
yourself struggling to decide what to wear? Maybe you have a big event coming up, or you just can't decide
which outfit looks best on you. With OPA, those days are over.

Simply snap a photo of your outfit options and post them on the app. Our community of fashion-savvy users
will provide their opinions and help you choose the perfect outfit for any occasion. No more stressing over what

to wear or spending hours trying on different clothes — OPA has got you covered.

User Types Platform

l.LUsers se-----. Mobile App
2. Admin (My Client) ~  ------- Web Portal
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OPA was created to solve the frustrating problem
of choosing an outfit. This one? /—\

Our team conducted extensive research and
developed the idea of an app that allows users to
crowdsource outfit opinions from a community of

fashion enthusiasts.
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Possible Input

Different image focusing on different apparel, having different image ratio.



Image Overlapping o -
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Usable Area

The aim was to enable users to view both images in a comparison view, allowing

them to see the maijority of the images at once. Clicking on either image would

‘» Shamie J. Restrict

Help me, in choosing my party outfit for
my bestie’s % 23rd birthday! &

on adpparel and the lack of similarity in the process of clicking the images. Wity ot #choose Apurple yelow

#bestie #opa #trending #uxanant

then enlarge it. However, the task was challenging due to the differences in focus



Partial Vertical Askew

Left Swipe

Rotating the image by 10 degrees enabled the maijority of image components to
be visible, making it suitable for a quick glance at images with different focuses.
The addition of left and right swipe allowed users to easily zoom in on individual

pictures, and the double-tap feature allowed them to like the image.

Right Swipe
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> Brain Storming

In an effort to increase engagement and provide added value to
users, we have introduced the ability to showcase the brands of
clothing in each photo.

This feature adds a new level of detail and personalization to the
user experience, while also allowing us to explore future
opportunities for affiliate marketing partnerships with these
brands.
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I Low Fidelity

This low-fidelity diagram helps the client to quickly
and efficiently iterate on the app's design, ensuring

a user-friendly and effective final product.

« This process involved several steps. First, we
brainstormed the app’s basic functionality,
layout, and user flow.

« Next, rough sketches of the app's screens and
user interface were created.

- We then reviewed and refined the sketches,
making any necessary changes and ensuring
the user experience was intuitive and seamless.

« We then conducted user testing to gather
feedback and make further adjustments to the

design.

Oiscovev\, Scveen

Pic compavison Scveen

v 1w\03e 1n9'\3ln+ Scveen



> Elements

With a clean and easy-to-use interface, i have designed
its Product Card allowing users to access post insights
and sort them based on age ranges, countries, or

genders with just one click.

Also, i have integrated its USP to get a list of all tagged

brands for every respective accessory with this card

itself.

Having all these elements at one place with such easy

user experience improve it's Ul a lot!
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The final High fidelity designs €D @ CE
consists of over 40 screens. The
screen distributions are as follows.
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